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NFC TECHNOLOGY TAKES MAIN STAGE AT O2 WIRELESS FESTIVAL  

 

• O2 to trial Near Field Communication technology at this year’s O2 Wireless 

Festival 

• O2 doubles mobile ticket sales with £200,000 worth of mobile tickets sold 

 
This year’s O2 Wireless Festival will be the first in the UK to use Near Field 

Communication, a new technology that brings Oyster card-functionality to mobile phones, 

making it possible for people to swipe their handset to pay for purchases, download 

content or even share information. O2 will be using the trial to examine its potential as a 

future solution for mobile ticketing.  

 

O2 will be using NFC technology to manage entry into its backstage hospitality area at 

the festival, with a limited number of guests being provided with a special wristband 

which allows access simply by swiping it past a NFC-enabled mobile phone. To mark the 

trial, O2 has teamed up with Swarovski to create a limited edition crystal-studded O2 VIP 

wristband.   

 

If the trial is successful, the technology could become integral to mobile ticketing, 

allowing consumers to simply download tickets to their mobile phones which they would 

then swipe past a reader to access the festival. NFC could even mean the end of cash at 

festivals with consumers able to purchase drinks, food etc using credit or debit card 

details stored on their mobile phones. 

 

“The potential benefits of NFC technology to music festivals are enormous,” said Amanda 

Jennings, Head of Sponsorship and Interactive Partnerships, O2 UK. “Not only in regard 

to mobile ticketing but also in terms of saving money through administration, and 

potentially even the end of cash at festivals. With this trial O2 Wireless is once again at 

the forefront of technological innovation.” 



 

 

 

 

Mobile Ticketing Doubles 

Last year’s O2 Wireless Festival saw the first large scale use of mobile ticketing in the 

UK. This year, O2 has doubled mobile ticket sales with £200,000 worth sold. 

 

Mobile ticketing allows O2 customers to opt for a ‘mobi-ticket’1 to be sent direct to their 

phone, instead of a conventional paper ticket. Mobile ticketing saves festival goers 

money on the booking and delivery fee as well as providing a more environmentally-

friendly solution to traditional paper tickets. The mobile ticketing solution used at O2 

Wireless has been developed in partnership with Mobiqa. 

 

Stuart Galbraith, Managing Director, Live Nation, said: "Mobile phones have 

become even more integral to people's lives, providing a host of information readily 

available at their fingertips. Mobile ticketing provides the consumer with an effective tool 

to prevent ticket touting and above all else is an environmentally friendly way to enjoy 

their favourite concerts. We strongly believe that mobile ticketing will contribute to the 

evolution of the music industry and establish itself as the future of consumer ticketing." 

 

The O2 Blueroom 

In addition to barcode entry to the festival, O2 customers can also access O2’s exclusive 

blueroom at both the Leeds and London sites by simply texting ‘LONDON’ or ‘LEEDS’ to 

60202.2  

 

In the blueroom, O2 customers will be able to enjoy their own private stage where the 

hottest undiscovered acts will showcase their music direct to fans. An interactive music 

video installation called GRIDIO will offer music lovers the opportunity to create their own 

video clip. Pressure sensors on a grid detect peoples' movements, which in turn trigger 

                                                
1
 Mobi-tickets are barcoded tickets sent via text or picture message to an individual’s mobile phone.  The 

barcode is then scanned at the point of entry in order to gain access to the event. 

 
2 Standard network rates and terms apply.  Please visit www.o2.co.uk for further information 



multiple simultaneous audiovisual clips on a large plasma screen for all to see.  The 

finished masterpiece is then downloaded onto their handset. 

 

And if it’s all too much for them, they can simply put their feet up in the blueroom and 

enjoy a drink, whilst getting a massage. 

 

User Generated Content Makes Wireless Debut 

For the first time at O2 Wireless, festival goers will be able to upload content from their 

mobiles, as well as downloading it. Special O2 Bluetooth stations will allow music fans to 

upload their festival photos or video clips for free, using Upload Hypertag technology, and 

have their experiences played on the big festival screens and on O2 Active. 

 

A dedicated O2 Wireless Festival site will be available on O2 Active, offering festival 

content to download, travel news, schedules and exclusive backstage images. 

 

The range of interactive services available makes the O2 Wireless festival one of the 

most technologically advanced in the UK, and enables O2 to add value to the festival 

experience. These services have been developed in partnership with Mobile Interactive 

Group (MIG). The NFC solution being trialed at O2 Wireless has been developed in 

conjunction with Consult Hyperion.   

 

TICKETS ARE ON SALE NOW  

Notes to editors 

About O2 

O2 is a leading provider of mobile services to consumers and businesses in the UK.  These services 
include voice, text, media messaging, games, music and video, as well as always on data connections via 
GPRS, 3G and WLAN. Every month, O2’s 17.8 million customers send well over a billion text messages. 
O2 UK is part of Telefónica O2 Europe which comprises mobile network operators in the UK, Ireland and 
Slovakia along with integrated fixed / mobile businesses in Germany and the Czech Republic. Telefónica 
O2 Europe also owns 50% of the Tesco Mobile and Tchibo Mobilfunk joint venture businesses in the UK 
and Germany respectively as well as having 100% ownership of Be, a leading UK fixed broadband provider 
  
O2 was ranked as 5th best place to work in the Best Companies to Work for 2007 List and has been 
awarded a two-star accreditation denoting an ’outstanding’ company. 
  
(For b-roll footage of O2, please visit www.thenewshub.co.uk) 

  
For further information about O2 please contact: 

O2      Mission 



Nick Wilkins     Peter Chipchase 
UK PR      Associate Director 
01753 565 480     020 7491 6680 
07712020937     07766 781 156  
nick.wilkins@o2.com    peter@mission-media.co.uk    

  

 

About Live Nation 
Live Nation is the world's largest live music company.  Our mission is to inspire passion for live music 
around the world.  We are the largest promoter of live concerts in the world, the second-largest 
entertainment venue management company and have a rapidly growing online presence.  We create 
superior experiences for artists and fans, regularly producing tours for the biggest superstars in the 
business, including The Rolling Stones, Barbra Streisand, Madonna, U2 and Coldplay.  Globally, we own, 
operate, have booking rights for and/or have an equity interest in more than 160 venues, including House 
of Blues® music venues and prestigious locations such as The Fillmore in San Francisco, Nikon at Jones 
Beach in New York and London’s Wembley Arena. Our websites collectively are the second most popular 
entertainment/event websites in the United States, according to Nielsen//NetRatings.  In addition, we also 
produce, promote or host theatrical, specialized motor sports and other live entertainment events.  In 2006, 
we connected nearly 60 million fans with their favorite performers at approximately 26,000 events in 18 
countries around the world.  Headquartered in Los Angeles, California, Live Nation is listed on the New 
York Stock Exchange, trading under the symbol “LYV.” For more information regarding Live Nation and its 
businesses or concerts near you, please visit our website at www.livenation.com. 
  
For further information please contact: 
Christine Gorham, PR Director, Live Nation on 0207 009 3282/07775845208 
christine.gorham@livenation.co.uk 
 
For more information regarding the O2 Wireless Festival, please contact: 
Katy Emami/Lisa Faichney/Victoria Rose at Amazing Media on 020 7566 5340 / 
firstname@amazingmedia.co.uk  
 
 
About Mobiqa 
Mobiqa are the world leaders in mobile phone ticketing and mobile phone couponing. Mobiqa’s services 
are based on the delivery of standard barcodes to mobile phones via SMS, MMS and WAP. The company 
has created a number of ‘world firsts’ in concert, transport, sports and event ticketing as well as multimedia 
coupon promotions. Mobiqa’s patented barcode technology is available on six continents and in over 30 
countries including USA and China. Mobiqa is a private limited company headquartered in Scotland.  Learn 
more at www.mobiqa.com 
 
 
About Mobile Interactive Group (MIG) 

Mobile Interactive Group (MIG) is a multimedia mobile interactive service provider and the market leader in 
the UK. Using its own purpose built technology and the experience of a team of mobile experts, MIG 
focuses on five core areas: Mobile Billing, Mobile Applications, Mass Participation Events, Interactive 
Marketing Services and Mobile Video Production. 

Across these five core areas, MIG works closely with broadcasters, brands, agencies, media, handset 
manufacturers and mobile operator partners within the UK, Ireland, Europe and Asia. www.migcan.com   

  


