
Samsung and BT recently commissioning

additional research in Scotland.

Secondly, complementing this strength in

technology and innovation is Scotland's

long legacy of producing outstanding

creative talent. This has been demonstrated

most recently within Scotland's significant

electronic gaming industry, and now many

of these same skills are developing some of

the most exciting and innovative mobile

content in the industry. 

Lastly, many recent visitors have

commented that the UK as a whole and

Scotland in particular is an easy place to do

business with when compared to other

parts of Europe. While the range of

Government support initiatives available to

indigenous and inward investors is

unsurpassed. Indeed, Scotland was named

European Region of the Future 2004/5 in

the Financial Time's influential fDi

magazine. While in a recent poll conducted

by the UK's Growing Business magazine,

Glasgow and Edinburgh were respectively

voted the first and fourth best places to do

business in the UK.

I hope that you find time during your

busy schedule at 3GSM to stop by the

Scottish pavilion (J29 / Hall2), to meet with

our companies and to hear more about

what Scotland has to offer. 

You might just be surprised! 

Denis Taylor is Director of Trade &

Investment at Scottish Development

International, which is jointly operated by

the Scottish Executive and its economic

development agency, Scottish Enterprise.

around the world, now produces some of

the most able technology graduates in a

broad range of disciplines related to the

communications industry. The world-class

quality of advanced research is recognised

by the highest rating (5 and 5 star awards)

to 4 Scottish universities in the fields of

computer science, physics, electrical and

electronic engineering. Furthermore, two

out of the four universities involved in the

Mobile Virtual Centre of Excellence are in

Scotland. This expertise has led to many of

the wireless industry giants such as
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A warm welcome to this special 3GSM

issue of MXtra.

Historically, Scotland has always played a

prominent role in the invention and

development of new technologies, many of

which we now take for granted.  However,

it is this same inventive quality that marks

Scotland out today as a modern, dynamic

and forward thinking economy which

continues that legacy of innovation.

So what has Scotland got to offer the

wireless industry? 

Firstly, our education system, revered

WIRELESS SCOTLAND: 
WHERE INNOVATION MEETS WORLD-CLASS BUSINESS

 



in Safety, that offers general lone worker

safety advice to employers. The leaflet

outlines a number of possible monitoring

solutions and the HSE website also offer

informative industry case studies to assist.

Even after careful risk assessments

employers often resort to flawed manual

document or informal buddy type systems

and equally, an employer will not entirely

satisfy risk assessments or legislation by

simply issuing a mobile handset or device

such as a ‘panic alarm’. In reality they may

not have fully considered their obligations

eg. What procedures need to be

implemented, what guidance have they

given staff, do they have written lone

worker policies and what safety

precautions will be sufficient to satisfy the

legislation? How do they ensure that a lone

worker has completed their day safely; can

they respond to an incident after ‘normal’

business hours; can they categorically state

their policy ensures workers have returned

safely home and if they cannot answer yes

to the foregoing then how can they expect

management to accept the responsibility

for a colleague’s safety?

It is clear that employers must consider

many factors, including maintaining regular

contact between the lone worker and

supervision using either a telephone or

radio and providing devices designed to

raise the alarm in the event of an

emergency and which are operated

manually or automatically by the absence

of activity.

Technology can assist however the

Internet is currently overflowing with

devices and services claiming to ‘protect’

the lone worker. So how can an employer

meet the obligations and choose with

confidence?

One such option is to outsource,

choosing an effective and credible expert

who can manage your workforce safety

and guide you through the considerations

simultaneously providing you with access

to shared information sources. Over

15,000 lone workers in the UK currently

choose Scottish based provider Argyll

Telecom as their partner in staff safe

company operates a dedicated 24 h

365 day lone worker safety mo

service and boasts an impressive c

that includes NHS, Local Aut

Charities, Utilities and public agenc

Argyll Telecom provides highly
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In addition to meeting the employer’s

statutory compliance requirements,

provision of this type of technology in

support of the health & safety of staff also

provides the employer with other potential

areas of benefit such as: improvement in

employer-staff relations through fulfilment

of the moral duty of care; reduced

absenteeism attributed to stress and

increased productivity through effective

deployment of resources. In obtaining

access to the location of staff web-based

mapping technologies provide additional

logistical benefits to employers, allowing

the position of staff and assets to be

traced.

www.argylltelecom.com
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MOBIQA ENDS
2005 STRONGLY
The last few months of 2005 ended up

being as exciting as the rest of 2005 for

Mobiqa, the world’s leading mobile phone

ticketing and couponing company.

Winning the award for Best Mobile

Messaging Innovation at the 2005 Global

Messaging awards for their mobi-pass

product in June, Mobiqa followed this with

their listing in the O2’s recent 50 to Watch

in Mobile.

“It’s very flattering to be ranked

alongside the most promising technology

companies in the UK,” said Iain McCready,

Chief Executive, Mobiqa. “We are working

with O2 and other leading companies

worldwide, all of whom recognise the

benefits and potential of our technology.”  

Mobi-tickets in action

A secret Maximo Park concert held at a

mystery venue in Glasgow in October

demonstrated the power and flexibility of

mobile ticketing.  

O2 ran an exclusive text-to-win

competition for Maximo Park’s fans to win

tickets to the mystery concert. Mobile

Interactive Group (MIG) delivered the

overall project management, the mobile

messaging and the campaign

management. Mobiqa notified the winners

of the concert venue at the scheduled ‘last

minute,’ delivered their mobi-tickets direct

to their mobile phones, and provided the

redemption application. 

On arrival at the venue, fans scanned

their own mobi-tickets directly from the

phone using self-service kiosks that also

printed a voucher for a free drink at the

concert.

“Delivering tickets and vouchers direct to

the mobile phone offers significant benefits

for customers, events organisers and

brands,” said Paul Samuels, Head of

Sponsorship at O2. “O2 is working closely

with its partners in this area to develop

market-leading propositions for all types of

companies, as well as to offer rewards and

treats for our own customer base.”

“This is the future of paperless ticketing,”

said Iain McCready. “Using mobi-tickets was

the only way to get the tickets out to the

fans on time at such short notice.”

Flexibility of mobi-tickets

In November Mobiqa demonstrated the

flexibility and superiority of mobile ticketing

for large events over other ticketing

methods, by being chosen as exclusive

ticket provider by Red Bull for its Rail Storm

snowboarding competition.

The event was held in a snow-covered

Trafalgar Square. Snowboarding fans

simply registered on the Rail Storm website

to receive their mobi-ticket directly to their

mobile phone. 

The high adrenalin competition, which had

33 of the world’s best rail riders competing

for prizes worth £30,000, attracted a crowd

of 8,000. All the spectators gained entry by

having their mobi-ticket scanned with a

barcode scanner at the entrance gates.

“No matter what the event, organisers

always face the problem of tickets not

being delivered in time, being lost or

thrown away by mistake,” said Nichola

Spencer, New Media Manager for Red Bull.

“We wanted to find a way to minimise the

risk of this happening and so have invested

in the distribution of event tickets by mobile

phone using Mobiqa technology.”

“A major advantage for us is that these

tickets can be distributed almost

instantaneously and lost or deleted tickets

can simply be resent to the ticket holder,

meaning that the entire ticketing process is

much more straightforward.”

“Mobi-tickets make perfect sense for

large scale events as they are delivered

immediately so can increase the capacity

for sales, but they also give a live link

straight to their customers which our clients

love,” said Iain McCready. PNC Telecom

was Mobiqa’s marketing partner at the Red

Bull Rail Storm.

Mobiqa continues strong momentum

into 2006

Mobi-tickets are being used in ever-

increasing numbers as 2006 progresses.

They are currently being used at the

England Rugby Internationals being held at

Twickenham. Mobiqa and O2 have joined

forces and mobi-tickets are allowing O2

customers exclusive access to the O2 Blue

Spaces at the matches. Turnstiles, provided

by Mobiqa’s business partner SkiData, are

used to verify the tickets at Blue Space

entrances.

Far East expansion

In a move to secure more international

deals to complement their existing base of

global clients in 28 countries, and to

further develop the business in the Far East,

Keith Russell has been appointed in      >>
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The Red Bull Rail Storm competition in

Trafalger Square drew a crowd of 8000

who all received their tickets directly to

their mobile phone. 

Photograph by Natalie Mayer



 

Hong Kong as Business Development

Manager – Asia.

Russell joins from Hong Kong based Red

Bridge Consulting, where he held the post

of Director. He brings with him over 12

years of senior business and sales

experience, 10 of which were in the mobile

phone industry, having worked for

companies including Convergys, Kingston-

SCL and British Gas.

With various exciting projects ready to

take-off, 2006 looks like it will be another

successful year for Mobiqa.

www.mobiqa.com

SNAP, SEND, SELL!
So who will take tomorrow’s front page

photograph – a professional press

photographer or a passer-by armed with a

cameraphone? That’s the question posed

on photo agency Scoopt’s web-site. 

With cameraphones now commonplace

and picture resolution increasing rapidly,

the company believes that the passer-by

can be in the right place at the right time to

capture that elusive front page picture or

news clip. 

“Every hour of the day, somebody,

somewhere is in the position to photograph

just about anything that happens on the

planet. But few mobile phone users have

realised that they have a very capable

device in their pocket or handbag to

capture these newsworthy moments, “ said

Kyle MacRae founder of Scoopt.

In the recent past, even if someone

managed to take a great picture, it wasn’t

easy to sell the picture into a newspaper or

magazine. But Scoopt says that they now

make that process simple and

straightforward:

“If you capture a picture of newsworthy

event, you could have a valuable scoop on

your hands. Scoopt can sell your photos

and videos to the media – and you’ll get

paid just like a professional.”

So how does it work?

Firstly you have to join Scoopt by signing up

for free membership on their website.

Membership also gives you access to lots of

exclusive material inside the site, including

technical guides and special offers.

Scoopt suggest that you carry your

camera phone (or a digital camera, or even

a disposable film instamatic) with you

everywhere and snap anything interesting

and newsworthy that comes your way. 

Once you have captured that great

picture, you send your photo to Scoopt via

MMS (picture messaging) or via mobile

email.  The web site contains useful tips to

do this in the members’ area. You can also

upload and submit photos directly from

your computer.

At this point, Scoopt then attempt to sell

your photos to newspapers, magazines,

news organisations and other publishers.

Each time a sale is made, the payment is

received and the money split 50/50 with

the photographer. 

“Scoopt was founded on the principle

that if you take a picture that’s worth

publishing or a video that’s worth

broadcasting, you should get paid for it

whether you’re a professional or a

member of the public. With successful

sales on three continents, members in

over 80 countries and strong media

demand for our material, we can consider

the concept proven.”

www.scoopt.com
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enabling the rise of

the citizen journalist



Adam Smith College (ASC, a result of the

recent merger between Fife and Glenrothes

Colleges, has long been a leading exponent

of e-learning.

e-Learning can be seen as utilising the

Internet to deliver learning content, tutor

support via e-mail, discussion forums etc.

and final assessment and accreditation of

learner achievement.

The recent explosive growth in the

adoption by all sectors of society of

handheld devices and the blurring of the

distinction between mobile phones 

and PDA devices has not gone unnoticed 

in the realm of education – see

www.handheldlearning.co.uk for more

information.

ASC is committed to enhancing student

learning experience by appropriate use of

new technology, as a result of which

successful application was made under

European Social Fund Objective 3 mantle to

co-finance a project known as Mobile

Video Solutions in Education (MOVISOL).

The basic concept is that short highly

specific video clips of particular techniques

will be shot and edited within the College –

these are then uploaded to a video

streaming server where these learning

modules are accessible off college/on site to

remote learners via the College’s Website

which links to its Virtual Learning

Environment (VLE).

Remote learners, using 02 XDA 3G

Execs, can view the techniques illustrated in

the video clips as well as taking advantage

of all the communication facilities offered

by the VLE.

The learner will the be filmed, using the

XDA, executing, hopefully correctly, these

techniques on site – the resulting

photographic evidence will then be

uploaded to the College’s e-Portfolio

Management System, a subsystem of the

VLE, as evidence of learner achievement. 

To date, video footage has been

produced in the areas of Construction

Skills, Scientific Laboratory Procedures and

various Hairdressing techniques and

students are starting to engage with

mobile delivery.

Given this background in the potential

of handheld technology and aware of

concerns expressed by the EU at the lack of

applications being built and delivered on

3G platforms, funding was sought under

the EU Funded EQUAL Building Smarter

Communities programme to develop, test

and implement innovative business

systems for SMEs in Scotland.

Although in its early stages, the project,

Mobile Video and Associated Applications

for SMEs (MOVAAS) has got off to a flying

start with, at the low technology end, 20

hairdressing salons in Fife and Edinburgh

starting to use SMS to send text messages

for special promotions, appointment

reminders etc.

Currently the College, in conjunction

with eCOM Scotland, is in the final stages

of completing the functional specification

for:

> A complete sales ordering, fulfilment,

invoicing and stock control system for a

Fife supplier worldwide of dynamic,

modular, mobile point of sales outlets

known as Pods

> A surface monitoring system for Mines

Rescue facilitating the safe recording of old

mine workings

> A maintenance system for a construction

company providing heavy plant and road

building services

> All projects are based on O2 XDA Execs –

successful implementation will play a small

but hopefully far reaching role in achieving

the Scottish Executives vision of a “Smarter

Scotland.”

www.adamsmithcollege.ac.uk

MOBILE LEARNING ABOUT MXTRA
If you would like to receive future issues of

MXtra, please e-mail your contact details to

info@mxalliance.org. Please include your

name, job title and company name. If you

would like to submit an article for MXtra,

please contact jim.black@mxalliance.org

ABOUT MX
MX is the industry alliance for mobile and

wireless – we connect the community in

Scotland and beyond. The key objectives of

MX are to help stimulate and grow the

sector in Scotland and to promote the value

and accelerate the uptake of mobile and

wireless solutions. MX has an open

membership policy for companies and

organisations who are interested in

developing the sector in a global market.

MX delivers seminars and workshops,

publications and industry communications,

networking opportunities to provide market

knowledge and intelligence and maintains

regular communication with public sector

bodies and organisations

If you are interested in finding out more

about MX and its members, please go to

www.mxalliance.org or phone us on

+44 (0)870 803 804.

MX Alliance

Geddes House Business Centre

Kirkton North

Livingston

EH54 6GU

www.mxalliance.org
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