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Edinbwargh, UK -- MyThum Interactive, one of Marth America's leading
mahbile media companies have extended their resellers agreement with
Mobiga, world leaders in mobile barcode technology, for a further two
vears. This contract renewal follows a series of high profile mohile
marketing successes from MyThum including Malson Canadian Racks
Fevealed, Canada's first mohbile ticketed gigs and Rogers Wireless Box
Office, the warld's first complete end-to-end mahile ticket purchase

and delivery service.

Mobiga's mohile barcode solutions enable MyThum customers, including
rmany of Borth America's leading media and consumer brands, to
distribute redeemahle coupons and tickets directly to the mahbile phaone.
In addition to generating and delivering the barcode, the end-to-end
solution also facilitates easy redemption via an integrated scanner at

the point of sale ar at the admission gate.

Anthory Kanfer, CTO at MyThum Interactive says, "We're happy to renew:
our longstanding partnership with Mohiga as they continue to lead
global innovation in mahile ticketing and makile coupaning salutions.
hMobiga's patented technology and flexible platform strongly compliment
My Thum's praoprietary mohile application platform, allowing us to
provide world class end-to-end mohile solutions to our patners ™

Mick Rankin, CEQ, Mobiga Ltd, comments, "The decision by MyThum to
renews their resellers agreement with us is fantastic and will
undoubtedly lead the way to future successes of mohile barcode weithin
Marth America. Mohiga highly value their relationship with one of the
region's leading mobile media companies and ook forward to the
continued drive of mobile ticketing and couponing to the wider Horth
Ammerican market."



