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PIOIIEImIG Mobiga's bafoode uekets could also feature targeted adwerhsrng

Now your

mobileis
your ticket

BARCODING software provider Mobiga
is gearing up to capitalise on growing
ticket sales and advertising to mobile
phones.

The Edinburgh company announced an
agreement this week with US-based
ClicknPrint Ticket to offer mobile phone bar-
code tickets to an estimated 10 million cus-
tomers anni

Mobiga already has licensing and transac-
tion based contracts with two of the world'’s
largest ticket providers, Ticketmaster and
Tickets com_

And talks are under way with a number of
major technology companies keen to exploit
rtunities Mohi
?Ee;vadverhmlgoppo using iga’s
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Mobiga, confirmed figure licensing
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using trial versions of our ticket bar-
coding system with the view to introducing it

Moblqa barcode
service to meet
rising demands

across Europe and the Far East. The mobile
uckenngﬁdeufthebusmesslsgmwmg
rapidly, but we see mobile

be the next great frontier in the techno ogy
world.

“The potential to offer target advertisingon
our tickets, or specifically target customers
with special offers and d:sc.cunt barcodes

ticket salesis huge.

“Currently we are speaking with a number
of the big named brands in the technology
sector with a view to merging ticket sales and
mobile gift coupons with targeted
that is clickable on your mobile phone.”

Mobiqga also announced this week it has

_secured a deal to provide a mobile-based
boardingpass system toQatar Airways follow-
ing a successful mll—out of the technology to
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